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…embedded within 

our collective DNA 

is a culture of giving.  

We call it ‘doing well 

by doing good.’ 

“

”

Welcome to The W∂nderful Company’s inaugural Corporate Social 

Responsibility (CSR) Report.

Traditionally, year-end financial results are the all-important measures of business 

success.  We agree.  To a point.  At W∂nderful, we go beyond margins, instilling in our 

employees the virtues of quality, operational excellence, fiscal responsibility, safety 

and integrity.  But also embedded within our collective DNA is a culture of giving.

We call it “doing well by doing good.”  This simple philosophy is central to who we 

are as a company. It’s a source of pride for our 8,500 employees around the world, 

and a critical metric in our ongoing definition of success.

From our orchards to our offices, W∂nderful employees give of themselves—their 

time, business acumen and hearts—especially in helping support the communities 

where our employees live and work.  

Whether it be our efforts to restore endangered Fijian rain forests or our new charter 

school campus in California’s Central Valley, we’re extremely proud of the progress 

we’ve made through the years in the areas of education, community development, 

corporate philanthropy, health and wellness, and sustainability.  

We created this report to share with you—our consumers, business partners and 

key stakeholders—highlights of our recent achievements, and since this is our first 

edition, to give you a little history about W∂nderful’s rich legacy of philanthropy 

and giving back.

This report describes the various programs, initiatives and policies that we have 

developed and implemented as we continually improve and strengthen our commitment 

to CSR.  We hope that within these pages you’ll gain a better understanding of how 

giving back is not just a best practice or the right thing to do, but something that 

we truly believe is W∂nderful.

Sincerely,

Lynda and Stewart Resnick
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Our W∂nderful 
products:

W∂nderful Pistachios 

JUSTIN Wines 

FIJI Water 

P∂M Wonderful 

W∂nderful Halos 

W∂nderful Almonds 

Landmark Wines 

Teleflora

The W∑nderful Company is a privately held $4 billion global enterprise with 8,500 

employees worldwide who are dedicated to growing, harvesting and bringing to 

market healthy, nutritious and natural “real” food to consumers everywhere. We are 

focused on supporting healthy brands for healthy lifestyles through our unwavering 

commitment to quality, consistency, and safety across every part of our organization.

Our products include pistachios, almonds, pomegranates and a plentiful variety 

of fresh citrus; premium beverages such as artesian water, California wines, and 

pure pomegranate juices and teas; and a national floral delivery network. Our 

portfolio also includes smaller companies that support our core brands and 

advance The W∑nderful Company’s entrepreneurial spirit with new approaches 

to sustainability and global commerce.

We’re America’s largest farmer of tree crops. In 1981, we bought our first citrus grove in 

California’s Central Valley. Today, we have more than 100,000 acres of orchards across 

this fertile region of the state, and nearly 35,000 acres of citrus in Texas and Mexico. 

We are the second biggest produce 

company in America and nearly half 

of all American households purchase 

our wholesome products every year.

Our company is fully vertically 

integrated, so from our orchards, 

farming and harvesting operations 

to processing, marketing and 

distribution, we control every 

aspect of our business, which 

assures us the absolute highest 

standard of quality and 

customer satisfaction.

We grow responsibly and nourish 

naturally. And that makes our 

products W∑nderful.

company in America and nearly half 

of all American households purchase 

Our company is fully vertically 

farming and harvesting operations 

aspect of our business, which 

assures us the absolute highest 

THE W∂NDERFUL COMPANY



CALIFORNIA’S 
CENTRAL VALLEY 
COMMUNITIES

W∑nderful Park in the heart of Lost Hills, California.
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The W∑nderful Company has a rich heritage of investing in the communities 

where our employees live and work, especially in California’s Central Valley. Also 

known as the San Joaquin Valley, this region of the Golden State is home to about 

4,500 W∑nderful employees and their families. That’s why we’re so committed 

to our community development, education and health and wellness work in 

the area. In the small rural town of Lost Hills—home to our flagship W∑nderful 

Pistachios & Almonds plant—we have already invested more than $15 million to 

help foster a greater sense of hometown pride and quality of life through our 

civic revitalization efforts, including two new community centers, a beautiful 

public park, and affordable housing developments; supporting local business; and 

extensive municipal infrastructure improvements from paved roads, sidewalks, and 

streetlights to bus shelters, drainage systems, and drought-resistant landscaping. 

In addition, The W∑nderful Company also offers an exciting, year-round schedule 

of community events, recreational activities, self-governance programs and 

enrichment opportunities. 

FINDING LOST HILLS

Why Lost Hills? Our largest growing and nut processing facility is just 13 miles 

outside of town, and more than half the households have one or more W∑nderful 

employees in their families. In offering our support to this community, we took 

an active role in its health care programs, education, infrastructure, community-

building, empowerment and leadership training. A magic wand would have been 

handy, but rolled-up sleeves, determination and a sweat-laid foundation did the trick.

First, we spent time in Lost Hills, and got to know the people, their needs, fears, 

and hopes for the future. We invited members of the community to meet with 

nonprofit leaders from throughout California, so that they could hear success 

stories from similar communities. Then we had breakout sessions and invited the 

Lost Hillians to speak about their desires for the future of their community. Many 

of these people had a chance to advocate for themselves by speaking in an open 

forum… and being heard.

We attended school board meetings and water district meetings, and had 

informal conversations with many residents and community leaders. What we 

learned from our months of research is that people in the Valley care deeply 

about their families, especially their children. Most families have a mom, a dad 

and a circle of caregivers. But even with that support, there is poverty and 

great need. Teen pregnancies, rampant gangs, and a 50% high school dropout 

rate further complicated their lives.

How could there be hope in a place 

where there are no after-school 

programs, no structured summer 

activities, and where the school 

campus—the only safe place to play 

or gather—was closed to the public 

after the dismissal bell rang?

There wasn’t a single community 

building available to residents. 

The only park was a drug- and 

alcohol-infested playground. The 

recreation building had fallen into 

disrepair and the basketball court 

was cracked—if the kids did want to 

play at night, they had to leave their 

car headlights on to illuminate the 

area. The town had no streetlights 

or sidewalks, and although the 

streets were mostly paved, there 

was no drainage or sewers.

Federal, state and Kern County funds 

did not find their way to Lost Hills.  

As a small, rural, unincorporated and 

impoverished farming community, 

it had fallen between the cracks, to 

say the least. This community was 

indeed forgotten.

After hearing from the locals—many 

residents said that they needed a 

safe place for their kids to play—it 

was clear that the best first step 

would be to turn the park into a 

vibrant gathering place where parents could play with their children, teens and 

adults could exercise, and the town could hold meetings and events.

“ The Wonderful Company has been an integral part of the Central Valley community for decades.  

Their innumerable philanthropic endeavors have changed the lives of many of my constituents  

for the better. What’s most noteworthy is that the Resnicks do it because they care—because  

it’s the right thing to do.”
—U.S. Congressman and House Majority Leader Kevin McCarthy (R-CA)



“ Lynda and Stewart Resnick have 

demonstrated a wonderful example 

of corporate leadership for our 

county and our country, going 

beyond financial contributions, 

extending to personal involvement 

within the communities where we 

all live and conduct business...

thank you for changing the face 

of Lost Hills, and for changing the 

lives of its grateful residents.”
— Ray Watson 

Kern County Supervisor, 4th District, 2012

“ The Wonderful Company  

owners Lynda and Stewart  

Resnick have a long history  

of creating positive and  

lasting change in California’s  

Central Valley.  From the 

redevelopment of the town of  

Lost Hills, to providing jobs and 

supporting various community 

groups, the Resnicks have 

truly improved the lives of 

many citizens throughout my 

district and Kern County.”
— David Couch 

Kern County Supervisor, 4th District, 2016
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The community’s enthusiastic involvement 

and participation helped us build two 

beautiful community centers, refurbish one 

soccer field and create another, repair and 

illuminate the basketball court, and install a 

volleyball court, playgrounds, and a splash 

zone to cool kids off during the oppressively 

hot Valley summers. We created an 8-foot-

wide, mile-long walkway around the park, 

wide enough for moms with strollers, 

bicyclists and casual walkers to coexist. Best 

of all, the original community center was 

renovated to include a large, full-service 

community kitchen, six new bathrooms and 

plenty of room for everything from Sunday 

morning church services to ESL and GED classes, computer classes, community 

events, after-school activities, Zumba, martial arts, voter registration drives, 

ballet, and summer camps.

The most gratifying thing is that the park is now safe, beautiful, and utilized seven 

days a week. It’s a welcoming, picturesque place for recreation, relaxation and 

celebration. Many local residents worked on the park’s renovations alongside 

our crews, and that’s gone a long way to ensuring that the people who live 

there feel a sense of ownership and belonging.

TRANSFORMING A TOWN

We also addressed the Lost Hills infrastructure 

by paving roads and installing storm drains, 

streetlights, bus shelters and sidewalks. 

With some direct advocacy, the County 

did come through with some meaningful 

support. They made the approval process 

easier through our construction phases; they 

maintain many of the improvements we 

made in the town; and they covered the 

costs of the water and power required to 

keep it all going. We also worked with the 

County to establish a tax program that—

for the first time—returned an annualized 

benefit directly back to the community. 

During all this work in Lost Hills, it was also clear that there was a real need for affordable 

housing. With the involvement of the community and a key nonprofit partner—Wasco 

Affordable Housing—and in cooperation with the United States Department of 

Agriculture (USDA) and the County, we developed the new neighborhood of Almond 

Village, which is just a short walk from W∑nderful Park. In January 2016, 81 families 

started moving into their new single-family homes and townhomes. These homes 

were built specifically for families working in agriculture, with affordable rents ranging 

from $350–$800 a month, depending on individual income. 

Along the way, we also helped reduce crime by as much as 80% in some categories, 

established the first community advisory group to empower residents and teach 

them leadership and self-governance skills, worked with the County to return an 

annualized County tax benefit of $150,000–$500,000 back to the community, 

provided support for immigration needs, and secured the town’s first polling place 

so the citizens of Lost Hills could finally have a place to vote in person.

“ The Wonderful Company is a true community partner to the people of Lost Hills. Their strategic 

and sustainable investments in Lost Hills will positively impact the community for years to come.”
—Marc DeCourcey, Senior Vice President of the U.S. Chamber of Commerce Foundation Corporate Citizenship Center

Top to bottom: Infrastructure improvements include new sidewalks, paved streets, drainage systems and drought-resistant landscaping; 
Almond VIllage opened to residents in early 2016.
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“ Lost Hills is the home of a promising experiment. The experiment is being led by 

Lynda Resnick, who, with her husband, Stewart, owns The Wonderful Company, 

which includes FIJI Water, POM juice and most of the pistachios and almonds you 

eat. What they are doing is worth learning from. First, they are flooding the zone. 

They’re not trying to find one way to serve this population. The problems are so 

intertwined, they are trying to change this community from all directions at once. In 

Lost Hills there are new health centers, new pre-K facilities, new housing projects, 

new gardens, new sidewalks and lights, a new community center and a new soccer 

field. Through the day, people have more places to meet, play and cooperate with 

their neighbors. Second, they’ve created a practical culture of self-improvement. 

You can talk about social reform in ways that seem preachy. But the emphasis here 

is on better health and less diabetes, a non-moralistic way to change behavior.”
—David Brooks

Op-Ed Columnist, The New York Times, May 2016

We are gratified to see both the residents of Lost Hills and local officials sharing 

ownership in this town’s bright future. Now, a sense of hometown pride is present 

throughout the community. When residents see children play on their new soccer 

field or neighbors coming together for holiday celebrations at their beautiful park, 

they know the community came together as one to make it all happen. 

CENTRAL VALLEY COMMUNITY GRANTS

The W∑nderful Company bolsters its commitment to investing in California’s 

Central Valley communities by supporting the philanthropic efforts of local 

nonprofit organizations. Through W∑nderful Community Grants, we direct as 

much as $400,000 annually toward work being done across the communities 

of Avenal, Sanger, Del Rey, and Wasco. We invite area nonprofits to apply for 

grants in the categories of health and wellness, community beautification, and 

supporting families. These funds are available for program development, innovation, 

technology and equipment, and grants range from $5,000–$50,000.

Through this program, in 2016, we partnered with 19 Central Valley nonprofits to 

fund projects and programs of assistance to local residents. While these grants are 

diverse, they all represent important community efforts that would likely not have 

occurred otherwise. For example, W∑nderful Community Grants funded mobile 

dental clinics that brought much-needed services, such as filling cavities and 

applying sealants, to hundreds of elementary school students across the region.  

Kids also learned the importance of lifelong dental hygiene. And the City of Sanger 

was able to purchase 12 multi-use fitness machines that will be available to the 

public at community parks, making fitness easy, fun and free for local residents. 

This important program is also available in nearby North San Luis Obispo County, 

which is home to our JUSTIN Vineyards & Winery as well as some W∑nderful 

Orchards farms. The JUSTIN Community Grants program started in 2013 and has 

already contributed more than $500,000 to local efforts.  For 2016, we awarded 

an additional $100,000 in grants to 20 organizations serving the region. The 

recipients reflect the diverse character and interests that make North County 

a unique area in which to live, work, and raise families. They all demonstrated a 

commitment to strengthening the region through youth programs, social services, 

and civic and community investments.

For example, the Paso Robles Department of Emergency Services was able to fund 

two display monitors that will be installed in the Emergency Operations Center 

to disseminate emergency information to first responders. Another recipient, the 

El Camino Homeless Organization, added 10 more beds and other amenities as 

part of their Atascadero shelter expansion. 



WONDERFUL
EDUCATION

Hands-on learning experiences and tours 
are part of the Ag Prep curriculum.
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Education isn’t just important for a future career and earning potential. It sets 

the foundation for improved quality of life for generations to come. That is why 

we established W∑nderful Education—to help shape and positively impact the 

trajectory of our students’ lives. We do that through a variety of programs that 

help prepare our youth for the challenges that lie ahead in the classroom, in 

college, in the workplace, and even at home.

We believe our education strategy is one that is replicable and scalable across 

any industry, anywhere.

We want to help more kids have a first-class academic experience, because they 

deserve the best, so we have built an extensive, successful academic program 

across the Valley, starting with our two best-in-class preschools; supporting 

students every step of the way toward a high school diploma; getting those 

graduates enrolled in, staying in and graduating from college; and even helping 

with job placement.   

We have already reached more than 55,000 students across 83 schools in 

24 districts with scholarships, career pathways, our charter school, teacher 

grants, summer schools, the arts and other programs.  In addition, we provide 

education services to our Central Valley employees’ children because we want 

a college education to be attainable to them as well. We provide the tools they 

need, starting at an early age, then help alleviate the financial and emotional 

burdens associated with pursuing a higher education. 

Since we started our W∑nderful Scholars program, we’ve 

awarded nearly 2,000 scholarships to our Central Valley 

employees’ children and graduates of our charter school 

in Delano. And in 2016, we granted 142 scholarships, 

more than doubling the number we awarded five years 

ago. To ensure our scholars’ success in getting into 

college and taking advantage of these scholarships, 

we have eight full-time specialists supporting more 

than 400 of our employees’ children from Bakersfield 

to Fresno, making sure they qualify for our scholarships 

and are prepared to succeed.  

We have already reached more than 55,000 

students across 83 schools in 24 districts.

Lynda Resnick visits W∑nderful 

Preschool in Lost Hills.
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W∂NDERFUL COLLEGE 
PREP ACADEMY

Established in 2009, W∑nderful 

College Prep Academy is our 

first charter school in the Central 

Valley. In Fall 2016, we opened 

a brand-new, state-of-the-art 

campus located in Delano, 

just a few miles from our 

W∑nderful Citrus plant. It 

currently serves 891 6th–12th 

grade students, and by the 

2019–20 school year, our $80 

million campus will be home to 

1,600 preschool–12th graders 

every year.

W∑nderful Academy’s 2016 

California Assessment of 

Student Performance and 

Progress exam results were 

outstanding: our high school achieved the #1 ranking in Delano for English 

Language Arts and Math, and ranked in the Top 3 in Kern County, separated by 

only one percentage point from the two top performers. 

In addition, 100% of our graduates go to two- or four-year colleges, with 70% 

attending a four-year program. We expect that number to rise when we add the 

elementary grades to our school and are able to teach students from the very start. 

The Academy offers students an added edge with small class sizes, longer school 

days, an extended school year and an outstanding staff. All tuition free.

In November of 2016, the Kern County Board of Education approved the petition 

for our second preschool–12th grade charter school in Lost Hills. We are on track 

to open this fall, beginning with K–2nd grade, and will serve approximately 350 

students at full build-out. Since half of the students in this community are the 

children of our employees, we look forward to offering them the same first-class 

education as their peers in Delano. We anticipate this new W∑nderful Academy 

will provide measurable improvement, since only 10% of these students currently  

finish 8th grade at grade level in reading and math 

This will also give Lost Hills its first high school. Students currently experience a 

two-hour daily bus ride to and from the nearest high school in Wasco, which is 

certainly not ideal for fostering student success.

Stewart and Lynda Resnick officially open the new W∑nderful College Prep Academy 
campus in Delano, CA. They were joined by U.S. Congressmen David G. Valadao (far left),  
Kevin McCarthy (far right), and W∑nderful Academy students.

“ The Wonderful Company’s commitment to 

public education throughout the Central 

Valley is second to none. Thanks to their 

particular focus on preparing students 

for careers in agriculture, Wonderful 

Company owners Stewart and Lynda 

Resnick are doing terrific work today to 

develop the leaders of tomorrow.”
—Tom Torlakson

California State Superintendent of Public Instruction



“ West Hills Community College District is 

better today because of our partnerships 

with The Wonderful Company. Our values 

are their values. They have literally changed 

the landscape of the Valley agriculturally 

and through their philanthropy. Together 

we have demonstrated that you can 

dramatically change the educational 

delivery system so that students are 

engaged, attentive, and eager to learn, 

which results in student success.”
—Frank Gornick

Chancellor, West Hills Community College District

W∑nderful College Prep Academy’s new $80 million campus in Delano, CA. 
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W∂NDERFUL AGRICULTURE CAREER PREP PROGRAM 

U.S. News & World Report estimated that 50,000 high-skilled, STEM-

based Ag jobs will open by 2020, with fewer than 36,000 qualified 

graduates to fill them—that’s a significant skills gap. At the same time, 

there is a staggering 30% youth unemployment rate in the Central Valley. 

But this means job opportunities will be plentiful for qualified candidates.

As a result, we created W∑nderful Agriculture Career Prep (Ag Prep) to 

increase the number of college grads, reduce unemployment and generate 

local economic growth. To meet the demand, our program offers students a 

four-year academic track with three different career pathways: Plant Science, 

Ag Business Management, and Ag Mechanics.

This flagship model aligns high 

schools, colleges and industry in an 

effort to create real-world learning 

experiences that prepare our 

students for the high-tech jobs of 

the future. In addition to their core 

curriculum, students take courses 

conducted by college professors, 

earning college credit.  Every year 

of high school, our students enjoy 

hands-on learning experiences 

through industry conferences, 

job shadowing, access to mentors, 

and paid internships. This results 

in students meeting their high 

school requirements and earning 

40 to 60 units of college credit. 

They graduate with a high school 

diploma and an Associate of 

Science degree. All tuition free.

Upon completion of Ag Prep, graduates can either enter our skilled Ag workforce 

at The W∑nderful Company with a guaranteed high-paying job—from $35,000–

$50,000 per year—or they can go to a four-year college, entering as a junior and 

finishing in half the time, at half the cost.

Today, 780 students are enrolled in Ag Prep across seven Central Valley high 

schools. At the start of the 2016 school year, 81% of our 11th graders had already 

passed at least five college courses. In addition, 78% of our 11th grade students 

were on track to meet UC and Cal State admission requirements at schools that 

traditionally have a rate of 20%–30%. 

“ Through our partnership with Wonderful Ag Career Prep, 

Bakersfield College has brought early college and STEM-focused 

summer programs to over 700 middle and high school students 

in Kern County. These programs provide unique educational 

opportunities that benefit historically underserved students. 

Other companies should take notice of Stewart and Lynda 

Resnick’s commitment to providing quality college and career- 

focused education to Central Valley youth. We look forward to 

our continued collaboration with The Wonderful Company.”
— Dr. Sonya Christian 

President, Bakersfield College

Ag Prep students benefit from W∑nderful Company mentors and paid internships.



Upon completion of Ag Prep, graduates can either enter our skilled Ag 

workforce at The Wonderful Company with a guaranteed high-paying 

job—from $35,000–$50,000 per year—or they can go to a four-year 

college, entering as a junior and finishing in half the time, at half the cost.

Clockwise: Ag Prep teaches critical STEM skills, takes 

students to Ag industry conferences, and provides 

hands-on job shadowing experiences at our W∑nderful 

Halos and W∑nderful Pistachios plants.
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W∂NDERFUL SCHOLARSHIPS 

Starting in 9th grade, our W∑nderful Scholarship program provides our employees’ 

children and W∑nderful Academy students with homework labs, tutoring, test 

prep, over 20 college visits, and assistance with the college application process 

and financial aid support. Through this program, we serve more than 1,350 Central 

Valley youths each year to get to and through college.

We continue to support our scholars after commencement because getting into 

college is just the beginning. We have a college success team of six specialists 

who support our scholars as they transition to college with tutoring, campus 

networking and crisis management during their college years. We do all we can 

to ensure their success. 

In 2016, we awarded 142 new scholarships, and we are tracking towards a 70% 

college completion rate. This is important, especially considering that the college 

completion rate for first-generation minority students is 11% and the general 

national average is 54%.

SUPPORTING STUDENT SUCCESS

Beyond our core year-round academic programming, W∑nderful Education also 

provides students and their parents with additional programs—summer camps, 

arts education and school grants, among others—designed to enrich the lives of 

students and help prepare them for a bright future. 

Due to budget cuts, several Central Valley school districts have been forced to 

eliminate vital summer learning programs, despite research that shows students can 

fall one to three months behind if they don’t exercise their minds during this time. To 

help, every summer, W∑nderful supports a number of summer camp programs across 

the region. In 2016, we supported 26 camps to keep young people engaged before 

fall classes resumed. Through these enrichment activities, we annually serve 2,300 

kids ages six to eighteen who once had no summer program to attend by offering 

hands-on learning experiences in writing, English 

literacy, math, science, agriculture, physical fitness, 

the arts, college awareness, and career exploration. 

Arts education also plays a powerful role in inspiring 

young people to succeed in school but budget 

cuts have also resulted in the elimination of such 

programs. Through P.S. Arts, we support the weekly 

art education of 4,500 kids across dozens of schools 

in the Central Valley, providing yearlong programming 

in dance, visual arts, music, and theater arts.

Further, since public school budget cuts eliminated in-classroom innovation 

opportunities, we stepped in to inspire teachers to conceive of and implement 

exciting new ways to get students engaged in learning. Our School Grants Program 

funds educational field trips and college visits as well as new programs in areas 

such as literacy, math, science, technology and health and wellness. Since 1999, 

we have awarded in excess of 1,300 school grants totaling approximately $3.5 

million to more than 70 Central Valley schools. 

There’s no question that preschool sets the foundation for academic and social success. 

Our W∑nderful Preschools are open 12 to 14 hours a day, year-round, offering peace 

of mind to working parents, who know their children are thriving in a safe, nurturing 

and play-based environment. Our Avenal preschool is nationally accredited, LEED-

certified Gold, and just celebrated its seventh anniversary. In 2014, we replicated this 

successful early learning model in Lost Hills with the opening of our second facility, 

and we look forward to opening our third W∑nderful Preschool in Delano soon.

We also believe that a healthy mind requires a healthy body so, starting in preschool, 

we teach kids to eat right, cook right, and say no to sugary foods and drinks through 

our nutrition focus. In fact, we will soon have full-service teaching kitchens and learning 

gardens on our W∑nderful Academy campuses as part of our academic program. 

The core mission of W∑nderful Education is to increase the number of college graduates in the Central Valley.

W∑nderful supported 26 Central Valley summer camps in 2016.



WONDERFUL 
HEALTH AND 
WELLNESS
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Through our Central Valley community and education 

work, we became aware of another issue facing kids 

and families in the region—a general lack of focus 

on health, exacerbated by the twin epidemics of 

obesity and diabetes. We realized it was critical that 

we do for health and wellness what we were doing 

for education and community development, so we 

created W∑nderful Health & Wellness to change the 

paradigm of health care in the Central Valley.

According to the Centers for Disease Control, the rise in obesity rates from 1994 

through 2014 have reached alarming proportions. Across America, one in three adults 

and one in five children are obese. 

And 86 million people in America 

are pre-diabetic, which leads to a 

disease that costs the nation $322 

billion every year. New research has 

shown that diabetes accounts for 

12% of deaths in the U.S.—three times 

higher than past estimates—making 

it the third leading cause of death 

after heart disease and cancer. 

In California’s Central Valley, specifically the two counties where our agriculture 

operations are largely based, the situation is particularly bad. In Kern County, 

one in two adults, and almost one in five children, is obese. And it’s even worse 

for the children of neighboring Kings County. Interestingly, our workforce is a 

microcosm of these counties. In fact, an internal survey revealed that 53% of our 

Central Valley employees are obese, and 12% of our employees have diabetes—

higher than rates in both the U.S. and California.  

As it stands, 87% of our Central Valley employees will have pre- or full diabetes 

by the time they reach their fifties. It was clearly imperative that as a company 

we address this issue head-on. 

Through W∑nderful Health & Wellness, we are educating our employees about this 

health crisis, and we have created a wraparound program to attack the problem 

on every front: at the workplace, at home and in the community. 

Obesity and Diabetes Rates, % of U.S. adult population*

1960 1970 1980 1990 2010 20142000

Diabetes (diagnosed cases)

Obesity

*Source: CDC

31%

13%

3.6%

8.7% 8.4%

3.7%3.1%1.4%

15% 15%

23%

36% 36%

6.0%

We created W∑nderful Health & Wellness to change 

the paradigm of health care in the Central Valley.

W∂NDERFUL WELLNESS CLINICS

In late 2015, we opened new W∑nderful Wellness Centers in Lost Hills and 

Delano. It took us about six months from concept, through construction to 

grand opening, and these new clinics are experiencing high visitation rates 

among our 12,000 San Joaquin Valley employees and their families. In fact, in 

2016, we had 6,000 patient visits.

Our clinics are warm and welcoming. They have full-time doctors, nurses, health 

coaches and a friendly, bilingual staff. Most importantly, our health experts take 

a team approach to care. They work together, creating a holistic program to 

help our employees and their families change their habits and their health. Our 

W∑nderful Wellness Centers are nurturing, private and comfortable places for the 

entire family—there’s even a special play area for kids in their own waiting room.

Our W∑nderful Wellness Center health professionals take a team approach to patient care; 
the children’s waiting room at our Lost Hills clinic is warm and friendly. 



“ Collaborating with The W∂nderful Company has allowed Kern Medical 
to expand reach and services to improve access to care. We believe that 
focusing on health and wellness at an early age will increase healthy 
habits for life. Our hope is that our combined efforts will ultimately 
help decrease the prevalence of diabetes throughout Kern County.”

— Russell Judd 
Chief Executive Officer, Kern Medical Center
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Our doctors and nurses are trained and encouraged to take their time with each 

patient to explain every issue and answer every question in Spanish or English. 

And if a patient has questions after they leave or before they come, we have 

installed Wellness phones in our employee break rooms so they can call our 

clinic staff anytime.

Each patient is assigned a health coach to help them year-round with personalized 

ideas on how to eat right, including nutrition, portion control, recipes and menu 

planning. We conduct diabetes workshops and give employees paid time off 

from work to attend. Health coaches also develop tailored exercise programs, 

and offer ideas and techniques to manage stress in a full and busy life.

All of our health services—well 

and sick visits, prescriptions, 

education and coaching—are 

free to our employees and their 

families. And for those families 

who don’t live close to our 

Wellness Centers, we introduced a mobile clinic so we can offer more convenient 

care to patients in Wasco, Avenal and other towns where our employees live.

At our Central Valley plants, we 

encourage our employees to 

lose weight through our GetFit 

program, where participants can 

earn up to $2,000 a year through 

weight loss. So far 1,150 of our 

employees have collectively lost 

more than 14,000 pounds in the 

past two years. 

We give our employees every 

opportunity to improve their 

health and wellness while 

maintaining their busy schedules 

and family life. Our plants have 

on-site gyms and stretching and 

walking activities during each 

shift. We spend half a million 

dollars a year on free healthy snacks available every day in break rooms, and 

offer affordable wholesome meals at our cafes—employees can even take these 

inexpensive, nutritious meals home to their families after work. And we have 

a daily fresh produce market with high-quality fruits, nuts and vegetables at 

below-cost prices.

Clockwise: W∑nderful’s mobile 

wellness clinic reaches patients 

in their hometowns; exercise is 

incorporated into our employees’ 

daily work shifts; our Lost Hills 

and Delano plants have state-of-

the-art gym facilities; our Lost 

Hills plant has a fresh produce 

market; and our employee 

cafes have a healthy, all-you-

can-eat salad bar for $1.

Our employees can earn up to $2,000 a year by losing weight through our GetFit Program.



SUSTAINING OUR 
ENVIRONMENT
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As a responsible steward of the environment, The W∑nderful Company has invested 

more than $200 million in sustainability research and innovations, clean energy 

and prudent utilization of natural resources. Among our sustainability initiatives, 

we have invested more than $100 million in advanced irrigation research and 

technologies; $22 million on solar installations across four primary facilities, with 

the W∑nderful Halos plant boasting one of the largest solar rooftop installations 

in America; and $41 million in fuel cells, generating 35% of required electricity 

without combustion or air pollution.

In addition, the Resnick Sustainability Institute at The California Institute of 

Technology (Caltech) in Pasadena, California—made possible through Stewart and 

Lynda Resnick’s $30 million gift—provides a path to sustainability by focusing on the 

innovative science and engineering research required to develop groundbreaking 

technologies and solutions to global energy and climate challenges.

PRESERVING FARMLANDS FOR FUTURE GENERATIONS

As one of the world’s largest growers of almonds, pistachios, citrus and pomegranates, 

our farms and agricultural partners employ sustainable agricultural practices 

throughout our orchards. At JUSTIN Vineyards & Winery, our vineyards are SIP 

(Sustainability in Practice) Certified, which evaluates the farm and business as a 

whole. This certification program encompasses environmental stewardship, water 

and energy conservation, social equity and business sustainability. 

We have invested more than $200 million in 

sustainability research and innovations.

Because the unique soil and climate conditions in our growing regions produce crops 

that cannot be grown commercially elsewhere, ensuring the health and productivity 

of our land for future generations is a value ingrained in our farming culture. 

Optimizing water usage, minimizing pesticides, and helping improve air quality are at 

the core of our earth-centric efforts in California’s Central Valley, as is our investment 

in environmentally sound methods to cultivate, propagate and harvest our crops.

In partnership with industry leaders and universities, 

The W∑nderful Company invests millions of dollars in 

research, technology and talent to increase yields and 

improve quality while minimizing our impact on the earth. 

In our nurseries, entomological research center and tissue 

culture labs, we conduct our own long-term research 

projects to keep us at the cutting edge of the agricultural 

industry.  Still, despite all our technological advances and 

research strides, all of our branded agricultural products 

are certified non-GMO.

WATER STEWARDSHIP

The W∑nderful Company is committed to the conservation of water, one of this state’s 

most precious resources. We’ve also developed dynamic new ways to measure and 

monitor soil moisture and use satellite and aerial imagery technology to digitally map 

our orchards. This process also helps ensure the health of our crops. We believe water 

is the most important issue facing California farming today, so we are always exploring 

new ways to further reduce our water footprint. That’s why we have invested more 

than $100 million to innovate and implement new, more efficient ways to irrigate our 

orchards. Specifically, we have invested heavily in micro-irrigation technologies that 

ensure our 16 million Central Valley trees get only the water they need. 

In the Central Valley, water accounts for nearly 30% of the total cost of growing 

our crops, and its judicious use directly influences our yields. Depending on the 

crop, we irrigate using highly efficient fan jet emitters, micro-sprinklers or state-

of-the-art drip systems. Each of these water delivery methods is carefully metered 

to enhance our water-use efficiency. 

We monitor and adjust water usage daily based on real-time data such as soil moisture, 

temperature, solar radiation, humidity and wind. Our Geographic Information 

Systems’ capability allows us to track these and other field activities from pollination 

to harvest. These measurements dictate precise information on the best time of 

day to irrigate, and estimate how much water should be used at any given time.

W∑nderful has invested $100 million in 
advanced micro-irrigation technologies.
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During the growing season, we visually inspect our orchards regularly, 

often hand-measuring moisture levels for precise irrigation. Our 

dedicated water efficiency teams manage water usage in our 

orchards, using a proprietary software program that translates 

collected data into detailed water requirements.

This personal attention ensures our trees are getting just the 

right hydration, keeping them healthy and productive—without 

wasting a drop.

Our innovations in horticulture also lead to greater irrigation efficiencies. 

After 25 years of breeding and selection, we’ve created and patented 

Pistachio Super Trees—officially called Wonderful Root Stock—which use 

the same amount of water to produce a 30% higher yield of pistachios.

RENEWABLE ENERGY AND ENERGY EFFICIENCY

Renewable energy is a key area of opportunity for us. In the biofuels space, we 

invest heavily in research related to renewable diesel, ethanol and biogas. We 

purchased a renewable diesel prototype plant in Poland, where we are converting 

pistachio waste hulls into renewable diesel. This plant has 12 full-time employees 

that conduct monthly testing. Should our theory and testing prove successful 

from both an operational and financial perspective, we hope to build similar plants 

throughout the Central Valley to eliminate agricultural waste, especially pistachio 

hulls, and turn it into an alternative fuel source.

Our recent fallowing of 10,000 acres of almond trees resulted in 400,000 tons of 

almond tree waste, so we are currently participating in projects to create technology 

that would convert this waste into usable energy. And, at our FIJI plant, we are 

spending $5 million on energy efficiency projects to reduce the amount of diesel fuel 

we have to burn to make electricity—a potential reduction of 300,000 gallons annually.

We’ve invested $22 million in solar power 

initiatives companywide to harness the sun’s 

energy, and have been operating under 

solar power at our W∑nderful Halos plant 

in Delano since 2012, when we opened what 

was then the largest single-site, privately 

owned operating solar plant in the U.S. 

The 2.7 megawatt, $9 million solar plant 

supplies about 15% of the energy that our 

primary processing facility uses each year. 

The alternative power generated by the plant 

eases the burden on our local power supplier 

During the growing season, we visually inspect our orchards regularly, 

often hand-measuring moisture levels for precise irrigation. Our 

dedicated water efficiency teams manage water usage in our 

right hydration, keeping them healthy and productive—without 

Our innovations in horticulture also lead to greater irrigation efficiencies. 

After 25 years of breeding and selection, we’ve created and patented 

Pistachio Super Trees—officially called Wonderful Root Stock—which use 

the same amount of water to produce a 30% higher yield of pistachios.

and on the California 

power grid while reducing 

fuel consumption and 

greenhouse gas emissions. 

Energy generated by the 

plant contributes to the 

municipal power grid as 

well, supplementing the 

city’s power supply. We have 

also invested $2.5 million to 

install our own power substation in our processing facility at Lost Hills.

Beyond our orchards, we strive to use our resources wisely and minimize our 

emissions. We have spent $9 million retrofitting three of our Central Valley plants 

with LED lights, which use 80% less power than conventional lights. 

AIR QUALITY

The W∑nderful Company is 

committed to finding new, 

environmentally safe alternatives 

to traditional harvesting methods, 

particularly in reducing dust and 

improving Central Valley air quality.

In partnership with a local 

entrepreneur, we set out to design 

and build an environmentally 

friendly method to harvest almonds. 

After five years in development, the 

“Exact Harvester” was introduced 

in 2009. The machine reduces the 

amount of dust particles generated 

via the traditional harvesting 

process by as much as 75%.

Our tree-removal practices have also progressed significantly since the days 

when discarded trees from farms were routinely burned, adding to the low-lying 

haze that hung over the Valley floor. We grind all unusable trees, sending some 

of the biomass waste to a co-generation plant—where it is used to generate 

energy—and incorporating the balance into the soils to increase organic matter 

and improve soil health.

The W∑nderful Halos plant has one of America’s 
largest rooftop solar installations.

Fuel cells at our W∑nderful Pistachios & Almonds plant in Lost Hills.

The “Exact Harvester” reduces dust pollution during harvest by 75%.
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BIORATIONAL PEST CONTROL

The W∑nderful Company has long advocated pest management approaches 

that present the least hazard to people, property and the environment. We use 

a number of alternative insect control methods, including 

products from Suterra, our Oregon-based company that 

develops environmentally sound, biorational products. 

Mating-disruption pheromones and insect-growth regulators are used throughout 

our orchards, targeting harmful pests while protecting pollinators and beneficial 

insects. In some cases, we also use pheromone trapping and lures to reduce insect 

populations, or targeted non-aerosol, “flowable” pesticides that are administered 

via water irrigation systems for precise applications.

Products developed by Suterra eliminated nearly half a million pounds of pesticides 

and related chemicals from the atmosphere last year. Our team of researchers is 

regularly consulted by government agencies seeking pheromone products for a 

wide range of pests, and our work is supported by the Natural Resources Defense 

Council (NRDC) and Pesticide Action Network North America.

We work closely with industry leaders and university researchers to develop 

environmentally sound approaches to pest and disease management, protecting 

crops against destructive insects while increasing yields and reducing the use of 

conventional pesticides.

Our research also includes sustainable pest-control techniques to reduce the 

navel orangeworm, one of the most harmful pests to California almond trees, 

citrus orchards and pistachio crops. We’ve pioneered field-oriented models to 

predict insect damage based on varying sanitation and harvest timing scenarios, 

assessing outcomes based on ecologically sound pest-control options. 

PROMOTING BEE HEALTH

Bees are a subject of global 

concern, not only due to the 

decline of bee populations, but due 

to the aging, retiring beekeeper 

population. We are hiring and 

training young apprentices and 

bee biologists to help us secure 

the future for this critical element 

of agriculture. It’s a whole new 

career pathway, and a vital one.  

Despite the advanced science and technology used to manage our almond 

crops, some aspects of growing this tree nut are indeed timeless. Pollinating 

our 35,000 acres of almond trees requires the hard work of more than 75,000 

colonies of honeybees moving from bloom to bloom during peak periods. 

With numbers of honeybees in decline worldwide over the past several years, 

we have committed to keeping the bees we use healthy and safe, and have on 

staff a Ph.D. biologist, Gordon Wardell, to assist us in meeting that goal. We 

provide funding for national research endeavors supported by the beekeepers 

we work with, funding that goes directly to research programs that enhance the 

population and health of honeybees. Additionally, Dr. Wardell conducts his own 

research efforts and we provide funding for national research projects created.

During pollination we schedule almond fungicide and other potentially disruptive 

applications on a limited, as-needed basis during the day or at night when bees 

are not present, to prevent transport by the bees back to their hives. Because 

California has just 400,000 resident honeybees, we host bee colonies from 

10 different states in addition to operating an extensive Florida-based bee 

operation of our own.

We also help beekeepers keep their colonies thriving and healthy during 

pollination. Large, secure holding yards, an abundance of fresh-water barrels 

and the absence of crop applications during pollination all contribute to health. 

Bee health is critical to our almond orchards and is a subject of global concern.
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Teleflora’s partner florists use environmentally 

preferred materials in their products and are 

encouraged to purchase from flower growers who 

have achieved certification to ensure their flowers 

are eco-friendly. These certifications ensure 

that flowers we use are grown and harvested 

while meeting specific social and environmental 

standards; many require best practices that improve 

the lives and living standards of all floral farm workers 

and their families.  

JUSTIN Vineyards & Winery uses biodegradable pulp 

packaging materials and 100% biodegradable cardboard 

packaging for wine club shipments, and is part of ReCORK 

America, an initiative to recycle new and used corks. 

LEED-CERTIFIED FACILITIES 

The 20,000-square-foot offices in our Los Angeles-based 

headquarters are complete with high-efficiency lighting controlled 

by motion sensors, carpeting that contains recycled materials, 

low-flow commodes and bike racks for cycling commuters. We 

also have on-site electric vehicle charging stations in preferred 

parking locations.

In the Central Valley town of Avenal, The W∑nderful Company built one of 

California’s first Gold LEED-certified preschools, which was recognized for 

outstanding green design by American Schools and Universities. Featuring a 

number of technologies to conserve energy, the school also uses roof-mounted 

solar power to generate energy and provide excess power back to California’s 

power grid. The new Almond Village houses in Lost Hills are also LEED-certified 

and use roof-mounted solar power.

WASTE RECYCLING

Our commitment to sustainability and sound environmental practices extends 

beyond our agricultural and production processes, and encompasses several 

waste product recycling initiatives. We convert fruit and nut waste into animal 

feed, provide waste fruit to the city of McAllen, Texas, to be used as compost, 

and recycle wastewater from our manufacturing processes to water crops.

RESPONSIBLE PACKAGING  

Each of our consumer-facing brands 

is committed to environmentally friendly packaging.

W∑nderful Citrus transitioned its product 

packaging to premier-grade paper, a 

completely biodegradable, 

unbleached and natural product. 

Not only is this paper a product of renewable and actively renewed 

resources, it provides advantages for both manufacturers and 

consumers since it is a highly recyclable single-material product 

and can be incinerated to produce energy.

W∑nderful Pistachios & Almonds improved its packaging-use 

ratio, and has down-gauged or eliminated flexible films, film 

scrap and corrugated cartons. We use recycled content 

in all our packaging, including our 100% recycled fiber 

folding cartons and PVC containers made from recyclable PET.

Both FIJI Water and P∂M use PET for their iconic bottles, the most 

environmentally responsible option for delivering our beverages 

while ensuring the quality and safety of our product. Liter for liter, 

PET bottles require 24% less energy to produce, generating 40% less 

solid waste and emitting 46% less carbon during shipping 

than glass bottles. The plastic content in our FIJI bottles 

has been reduced by an average of 10% (and by as much 

as 17% in smaller-sized bottles), and our packaging now uses 10% 

less shrink film.

Nearly all the waste generated at our FIJI Water bottling 

plant in Fiji is sorted and recycled, leaving just 5% of mostly 

biodegradable waste destined for landfill. And as much as 95% 

of FIJI’s packaging—including our bottles, caps and cartons—is 

produced on-site from basic raw material inputs or sourced 

locally, minimizing emissions associated with raw materials 

transport while employing local residents. 

W

are eco-friendly. These certifications ensure 

that flowers we use are grown and harvested 

while meeting specific social and environmental 

standards; many require best practices that improve 

the lives and living standards of all floral farm workers 

encouraged to purchase from flower growers who 

have achieved certification to ensure their flowers 

are eco-friendly. These certifications ensure 

that flowers we use are grown and harvested 

while meeting specific social and environmental 

standards; many require best practices that improve 

the lives and living standards of all floral farm workers 

and their families.  

JUSTIN Vineyards & Winery uses biodegradable pulp 

packaging materials and 100% biodegradable cardboard 

packaging for wine club shipments, and is part of ReCORK 

America, an initiative to recycle new and used corks. 
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Beyond The W∑nderful Company’s philanthropic efforts in California’s Central 

Valley and the island nation of Fiji, our owners, Lynda and Stewart Resnick, have 

instilled a deep commitment to giving back across our entire organization. Leading 

by example, the Resnicks’ philanthropy encompasses other important areas of 

need, ranging from new frontiers in science and medicine to thought leadership 

and public health to cultural enrichment. Their core philosophy of giving is also 

encouraged among our 8,500 employees around the world through innovative 

charitable offerings and year-round volunteer opportunities. 

W∂NDERFUL GIVING AND MATCHING GIFTS PROGRAM

W∑nderful Giving is a unique program that gives each of our employees $1,000 

annually ($500 to hourly employees) to donate to nonprofits that are close to their 

hearts. With nearly 100% employee participation, W∑nderful Giving has supported 

over 4,500 organizations to date. In 2016 alone, these employee-directed gifts 

infused a total of $4.77 million into a diverse array of nonprofits nationwide in 

areas ranging from food banks, the environment and animal shelters to child 

welfare, cancer research and disabled veterans. To support our employees’ 

personal generosity, the W∑nderful Matching Gifts Program offers various levels 

of dollar-for-dollar matching funds to bolster donations our employees make 

out of their own pocket.

PROJECT W∂NDERFUL 

Through our far-reaching 

Project W∑nderful employee 

volunteer program, we support 

local nonprofit organizations by 

lending a helping hand. In 2016, our 

employees completed 52 projects 

across 36 states and Canada.  The 

6,200 volunteer hours worked last 

year included projects such as the 

legal department’s pro bono work 

across the greater Los Angeles 

area, W∑nderful Agency’s Santa 

Monica Beach cleanup efforts 

through Heal the Bay, and the 

W∑nderful Sales team’s two-day 

effort to prepare and serve hot 

meals for those in need in Toronto. 

W∂NDERFUL GIVING 2016  ROUNDUP

W∑nderful employees participate in a Heal the Bay beach clean-up in Santa Monica. 
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RESNICK PHILANTHROPY

The Resnicks are as much private philanthropists as they are entrepreneurs within 

the greater Los Angeles community and across the country. Their vision of giving 

spans the arts, public discourse, and sustainability, and their contributions have 

a distinct impact on each organization they support. The Resnicks also give of 

their time, serving as leaders and board members of these institutions. Their 

efforts go beyond merely having their name on a building—they put their heart 

and soul into these organizations, offering a holistic, meaningful investment and 

creating an active, ongoing connection. 

Their major projects include support of the Aspen Institute, the Lynda and Stewart 

Resnick Center for Public Health at the Milken Institute, the Resnick Sustainability 

Institute at the California Institute of Technology (Caltech), the Los Angeles 

County of Museum of Art (LACMA), The Getty, the Stewart and Lynda Resnick 

Neuropsychiatric Hospital at UCLA; and the Resnick Program for Food Law and 

Policy at UCLA. The outstanding culture of giving back that is fostered by the 

Resnicks is also central to The W∑nderful Company’s mission of “harvesting health 

and happiness” around the world. This philosophy is reflected in the more than 

$40 million W∑nderful invests annually in our far-reaching philanthropic efforts.

LACMA

The Resnicks are deeply passionate about art and feel that its beauty makes the 

world a better place. Lynda Resnick believes that art expands the mind, unites 

communities, and pushes people to challenge their assumptions. As a result, she 

has been an active player in LACMA’s successful effort to bring that beauty and 

cultural enrichment to Los Angeles and all who visit its flagship public museum. 

Designed by Renzo Piano and opened in 2010, the Lynda and Stewart Resnick 

Exhibition Pavilion at LACMA dramatically expanded the museum’s exhibition 

space and unified the western half of the museum’s twenty-acre campus. The $45 

million gift helped transform the single-story, 45,000-square-foot structure into 

the largest purpose-built, naturally lit open-plan museum space in the world. It 

also helped elevate LACMA to international acclaim, as the museum is now host 

to some of the most important global art exhibitions. This gift ultimately propelled 

the vision of CEO Michael Govan to make LACMA a world-class museum, not 

simply a regional destination. 

A LACMA trustee since 1992, Mrs. Resnick also served as Vice Chair of the museum’s 

Board of Trustees and Chair of the Acquisitions Committee, and she was recently 

honored as a Life Trustee. The Resnicks have been longtime patrons of the arts 

and LACMA donors, as well as deeply involved in The Getty Museum, where 

Mr. Resnick has served on the Board of Directors since 2005.

“ It is hard to overestimate Lynda and Stewart Resnick’s contributions to the arts in Los Angeles. Not only 

have their many gifts of priceless artworks transformed LACMA’s encyclopedic collection, but they have 

also led our e�orts to share it with the public in new and forward-thinking ways. Since 2010 the Lynda 

and Stewart Resnick Exhibition Pavilion has become the heart of LACMA’s campus, and been home 

to exhibitions about everything from Japanese armor to German Renaissance paintings to American 

minimalist sculpture, making it one of the city’s most exciting places to enjoy world-class art.”
—Michael Govan, CEO, LACMA
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THE ASPEN INSTITUTE 

For over a decade, the Resnicks and The W∑nderful Company have supported 

the Aspen Institute’s programs to gather diverse, nonpartisan thought leaders, 

creatives, scholars and members of the public to address some of the world’s 

most complex problems. They have specifically focused support on increasing 

access to the Institute’s unique programs through funding scholarships, whether 

for young poets in underserved communities in Los Angeles, high school students 

in the Central Valley, or emerging leaders in rural California.

W∑nderful also supports the Institute’s Aspen Global Leadership Network, which 

comprises highly successful entrepreneurial leaders focused on creating a better 

society. Each year, hundreds of these individuals convene in Aspen, Colorado, 

at the Aspen Action Forum to discuss ways to effectively impact society in the 

areas of health, education, business, and more. Having provided major support for 

this event since its inception, we have provided a $15 million endowment to the 

Institute to ensure the continued operation of the Forum, renamed the Resnick 

Aspen Action Forum, through 2030.

As our largest collaboration with the Aspen Institute to date, the Resnick Aspen 

Action Forum is a cornerstone program for the Aspen Institute, focused on turning 

thoughts into action—which reflects the Resnicks’ commitment to action-based 

solutions and progress. For five days each summer, attendees congregate in Aspen 

to put their ideas into motion. Through open dialogue, workshops, interactive 

roundtable discussions, and networking opportunities, participants make public 

“Action Pledges” that detail specific ways in which they will implement change, 

and a virtual community that keeps them accountable to their goals all year long. 

Already, the program has benefitted communities from Costa Rica to Louisiana to 

California’s Kern County. As an active participant in the program, Lynda Resnick’s 

2015 Pledge was “to create and implement a holistic approach to wellness and 

health… for our employees and their families in the Central Valley of California,” 

a promise she has certainly made a reality.

“ Long dedicated to the Aspen Institute, I am proud of what we have been able to 

achieve thanks to the transformational support of Lynda and Stewart Resnick. Their 

philanthropic leadership has helped us give hundreds of entrepreneurial leaders from 

the United States and across the globe an unmatched opportunity to connect with 

each other, engage in substantive dialogue on a range of leadership topics, and hone 

their social impact projects at the annual Resnick Aspen Action Forum. ”
—Walter Isaacson, CEO, Aspen Institute

Participants walk with Isaacson through the Aspen Meadows between seminar sessions at the Action Forum.

Prominent social justice activist and NYU Professor Bryan Stevenson addresses Action Forum attendees; Lynda and Stewart Resnick  
celebrate their Action Forum gift with Institute CEO Walter Isaacson. 
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THE RESNICK SUSTAINABILITY INSTITUTE AT CALTECH

The Resnick Sustainability Institute at Caltech was made possible through Stewart 

and Lynda Resnick’s $30 million gift. Mr. Resnick was particularly inspired to 

make this gift, given the couple’s deep concerns about the state of our global 

environment. He wanted to fund today’s brightest minds at the intersection of 

science, technology and environment to develop real-world solutions to create a 

cleaner, more sustainable future. Mr. Resnick envisions this work as a legacy gift 

not only for his, but for everyone’s, children and grandchildren. In this spirit, the 

Institute provides a path to sustainability by focusing on the innovative science 

and engineering research required to develop groundbreaking technologies and 

solutions to global energy and climate change.

THE MILKEN INSTITUTE’S LYNDA AND STEWART RESNICK 
CENTER FOR PUBLIC HEALTH

The world faces no challenge more crucial than improving public health. Remarkable 

strides have been made—increasing longevity, eradicating smallpox, virtually 

eliminating polio, and advancing lifesaving treatments for HIV/AIDS—but much 

work remains to be done. Chronic diseases resulting from poverty, obesity, 

sedentary lifestyles, eating disorders and tobacco use place extraordinary costs on 

families and economies on a regional, national and international basis. Alzheimer’s 

and the afflictions of age also impose massive burdens. Communicable diseases 

threaten lives across the globe, and risks from food- and water-borne illnesses, 

bioterrorism and drug-resistant superbugs loom large. 

That’s why, in 2016, the Resnicks pledged a $25 million gift to the Milken Institute’s 

Center for Public Health, a global clearinghouse for best practices among more than 100 

schools and programs in public health; a driver of actionable public health information; 

a center for rigorous research; and a convener of individuals and institutions that can 

save untold lives. As part of the gift, the center is now called The Lynda and Stewart 

Resnick Center for Public Health. The gift will also greatly expand and accelerate 

the Institute’s public health programs in the United States and other nations.

THE STEWART AND LYNDA 
RESNICK NEUROPSYCHIATRIC 
HOSPITAL AT UCLA 

The vision for UCLA’s Stewart and 

Lynda Resnick Neuropsychiatric 

Hospital—which was made possible 

through their $15 million gift—is 

to serve the health care needs of 

the community, its patients and 

their families through excellence in 

research, education and the delivery 

of neuropsychiatric and behavioral 

health services. 

The hospital is also dedicated to 

educating its patients and students 

about relevant topics impacting their community. For example, “Community 

Conversations” is a series of short-format presentations that help engage communities 

and teach them how to develop the resilience needed to combat depression. 

UCLA’S RESNICK PROGRAM FOR FOOD LAW AND POLICY

The Resnick Program for Food Law and Policy at the University of California, Los 

Angeles—which is underwritten through a gift from the Resnicks of more than $5 

million to date—studies and advances breakthrough solutions for improving the 

modern food system. The Resnicks are deeply invested in healthy food, and know 

that public policy is part of the story—labeling, food authenticity, and food access 

are often products of laws at every level of government. This program trains the 

next generation of legal minds to fight for better standards for our food system 

at the most macro (international trade) and micro (what’s on your plate) levels. 

In close association with the Resnick Program for Food Law and Policy, UCLA 

School of Law is also launching a Food Law and Policy Clinic to bring new legal 

services to organizations that are expanding healthy food access and improving 

food environments, as well as those that are engaged in supporting a transition 

to sustainable food production and distribution. 

The Resnick Program for Food Law and Policy also helps students explore careers 

at the intersection of food and law. In the spring of 2016, the Resnick Program 

brought together a panel of experts to speak about careers in food law and policy.  

And in the fall of 2016, the Resnick Program co-hosted a food safety leadership 

workshop in China, where key officials at all levels of government discussed the 

best ways to overcome current food safety challenges. 
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Sixteen hundred miles from the nearest continent is the remote island nation of Fiji, 

home to our FIJI Water operations, where pure artesian water comes from one of 

the world’s last virgin ecosystems. As tropical rain falls on this land’s pristine rain 

forest, it filters through layers of volcanic rock, slowly gathering natural minerals, and 

collecting in an aquifer. The 

water collects in a natural 

artesian aquifer, deep below 

the Earth’s surface. Natural 

pressure forces the water 

towards the surface, where 

it’s bottled at the source, 

free from human contact, 

and delivered to consumers 

“untouched” by man.

But this is only part of the 

FIJI Water story. Founded 

in 1996, it is a leading Fijian 

export and is a significant 

source of the country’s GDP. 

FIJI Water is enjoyed in more 

than 50 countries across the 

globe. 

We are committed to doing 

business responsibly and 

seeking opportunities to 

make a difference locally.  

That means investing in 

Fiji’s communities and the 

environment and focusing 

our efforts on meaningful 

issues with like-minded 

partners to generate 

positive, sustainable change.

FIJI WATER FOUNDATION

Launched in 2007, the FIJI Water Foundation is a charitable trust 

funded and supported by the owners, employees and corporate 

affiliates of FIJI Water. It is one of the largest private philanthropic 

organizations in Fiji and has focused its efforts and investments on 

three key areas of development:  providing clean water access to 

rural communities; building educational facilities and infrastructure that benefit 

children, teenagers and adults; and providing access to health care services to 

underprivileged communities. Additionally, the Foundation offers disaster relief 

during floods and severe weather 

events that frequently impact 

the islands.

The FIJI Water Foundation has 

invested FJ$4.8 million to support 

all these initiatives and has also 

partnered with some of Fiji’s most 

prominent nonprofits, including 

Cure Kids Fiji, Rotary Pacific Water 

for Life, and the Water Authority 

of Fiji, to ensure the Foundation’s 

mission is achieved. For example, 

we partnered with the Water 

Authority of Fiji to provide year-

round, clean and safe water to 

four villages and two schools in the 

vicinity of our plant, impacting 2,000 people. Moving forward, we will install 

upgraded water treatment systems at key locations served by this water system.

And in partnership with the Rotary Pacific Water for Life, we completed clean 

water access projects in five more villages in our province. To date, the Foundation 

has funded projects touching hundreds of thousands of lives across the Fijian 

islands, and this work will continue in 2017 and beyond.

The FIJI Water Foundation is one of the largest 

private philanthropic organizations in Fiji.

FOUNDATION

The FIJI Water Foundation installed water filters in remote Fijian villages.
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CONSERVATION INTERNATIONAL 

We are proud of our two Fiji-based projects, which were conceived and implemented 

with our longtime NGO partner Conservation International, a leading environmental 

organization. Together, we have been working to preserve the 

purity and biological wealth of the Fijian islands. A chief project 

in this effort has been the conservation of Fiji’s largest remaining 

unprotected indigenous rain forest, the Sovi Basin. By supporting 

the Conservation International team in this landmark project, FIJI 

Water has played a key role in establishing a long-term conservation lease for 

approximately 40,000 acres of rain forest land. Preventing future logging and 

degradation of the Sovi Basin will not only produce significant environmental 

benefits, but will also have positive socioeconomic impact on local communities.

Our $3.3 million reforestation initiative in the Nakauvadra Forest has restored and 

repurposed degraded grasslands and abandoned sugarcane farms, replacing 

them with native species, fruit and spice trees, and high-value timber such 

as mahogany and teak. And our $5 million effort supported the Sovi Basin 

Preservation Project and protected one of Fiji’s largest remaining rainforests by 

preventing widespread logging in the 40,000-acre Sovi Basin. Our efforts help 

preserve hundreds of unique species of plants, animals and critical watersheds. 

FIJI Water has played a key role in establishing a 
long-term conservation lease for approximately 
40,000 acres of rain forest land. TROPICAL CYCLONE WINSTON

In 2016, powerful and destructive Tropical Cyclone Winston hit Fiji, leaving an 

arduous task of cleanup and damage assessment in its aftermath. But in the wake 

of the most powerful storm on record in the Southern Hemisphere, The W∑nderful 

Company was there to help.

Despite sustaining severe damage to our facilities and operations, FIJI Water 

recovered, kept its workforce employed, and also provided more than FJ$1.1 

million in water, food, shelter and other emergency assistance to employees and 

the surrounding community.

We also knew that over the long term, the best support we could offer would be 

to help our employees into cyclone-standard housing. In partnership with Habitat 

for Humanity, we built 24 cyclone-resistant homes for our employees affected by 

Winston. The FIJI Water Foundation funded more than half of the cost of each 

home and employees were given interest-free loans for the balance. The project 

included Build Back Safer training for the wider community to help others build 

cyclone-resistant homes.

FIJI provided critical relief to local residents affected by Tropical Cyclone Winston.



KINDNESS 
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MAKE SOMEONE SMILE® WEEK

The W∑nderful Company’s commitment to community extends to improving 

the quality of people’s lives everywhere, even through the gift of floral joy. 

Teleflora, America’s leading delivery service through local florists, debuted Make 

Someone Smile Week in 2000 and has been delivering happiness for nearly two 

decades to people and places where it’s needed most—VA hospitals, recipients 

of Meals on Wheels programs, residents at senior assisted living centers and 

nursing homes, and countless other places where those less fortunate benefit 

from feeling the warmth of a heartfelt smile. Make Someone Smile Week has 

become one of the floral industry’s most benevolent nationwide programs 

where, for one week every year, Teleflora member florists and volunteers 

deliver more than 25,000 Be Happy® Bouquets to residents 

in their local communities around the country. The cheerful 

Be Happy mugs are donated by Teleflora, while the vibrant 

flowers inside are donated by local wholesalers and growers. 

BCRF PARTNERSHIP

Since 2007, Teleflora has partnered with the Breast 

Cancer Research Foundation (BCRF), the highest-

rated breast cancer organization in America. BCRF is 

committed to funding collaborative research to achieve 

a future beyond breast cancer. As part of Teleflora’s 

partnership with BCRF, the brand donates 15% of retail 

sales from its Pink Grace Bouquet to the organization. 

TEAMING UP WITH GLSEN

In 2016, Teleflora teamed up with GLSEN, the leading national education 

organization focused on ensuring safe and affirming schools for all students. 

GLSEN provides research, educational resources, public policy advocacy, student 

organizing programs, and educator training resources. During Teacher Appreciation 

Week held in May, individuals who purchase Teleflora’s Be Happy Bouquet receive 

20% off the purchase price. In turn, Teleflora donates 10% of retail sales of those 

bouquets to advancing GLSEN’s mission.

As part of Teleflora’s partnership with BCRF, 

the brand donates 15% of retail sales from its 

Pink Grace Bouquet to the organization.

a future beyond breast cancer. As part of Teleflora’s 

partnership with BCRF, the brand donates 15% of retail 

sales from its Pink Grace Bouquet to the organization. 
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